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Abstract

_ This Study dealt generally with the terms (buying and selling) in The
holy Quran.

_ The first Chapter was entitled (The words selling
and buying between the pre-Islamic Use and the Quranic Use).

The researcher has come across this concept during the two Arabic eras
Which are the ages of the pre —Islamic era and the era of Quran.

Chapter Two was entitled (The morphological formula of the
terms of sale and purchase).

The researcher studied thes words from
the aspects of its morphological connotations.

Where as the third Chapter came under the title of (The
deliberative context and domain of the terms of sale and purchase)

The researcher has explained the domain In which these words
come within the Quranic context.

The most important resuits were set within
the conclusion by the researcher.
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